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With the recent economic downturn, colleges have been forced to operate with smaller recruiting budgets meaning student-athletes (SA) and parents need to be proactive in their search for the right school.  From major Div I programs down to the Div III level, few athletic departments have avoided  cost-cutting measures.  Now, more than ever, it is imperative SA’s get involved early and take a sincere interest in the recruiting process.

Many schools have scaled back on recruiting trips and are relying on new ways to identify prospects.  At Div III Amherst College, certain alumni have been asked to monitor their town newspapers and published Honor Roll lists to find prospective recruits.  Some Div I schools have trimmed their recruiting regions to within 300 miles of campus to reduce travel expenses.  An unexpected outcome of this decision is that since SA’s are staying within their region, parents are able to watch their kids’ games in person- a major selling point coaches now use in their sales pitch to recruits.  With no signs of a recovery on the horizon, schools will continue to adopt these and other unorthodox methods to maximize their reach with limited financial resources.

The recruiting process has always been daunting and these current trends in recruiting have made it even more difficult to get noticed.  What you do to set yourself apart will be the difference.  No longer can you assume you’ll get noticed.  There are just too many good SA’s and not enough time for coaches to get out and evaluate.  Educate yourself, get an honest evaluation of your talent, develop a plan, and initiate contact with coaches.  Following these 4 Steps will ensure you make the most of the process and find a school that meets your expectations academically, athletically, and socially.
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